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__________________________________________________________________________________________________________________
ACADEMIC POSITIONS HELD

2012-Present: Assistant Professor of Marketing, University of Montana School of Business Administration

_________________________________________________________________________________________________________________
EDUCATION

Ph.D., Michael G. Foster School of Business, University of Washington – Marketing
Spring 2012
MBA, Michael G. Foster School of Business, University of Washington – Marketing
Spring 2006
Bachelor of Science, University of Pennsylvania (The Wharton School) – Economics
Spring 1996 
__________________________________________________________________________________________________________________
MEDIA HIGHLIGHTS

Sports Illustrated: “Football in America: How We Really Feel About the Game Today,” November 15, 2016
Washington Post: “Sorry, Redskins Fans: Native American Mascots Increase Racial Bias,” September 15, 2016
ESPN: “Negative Association,” Capitol Games podcast, May 3, 2016
Yahoo Sports: Prime Cut with Sean Salisbury and Steve Bunin, May 19, 2016

____________________________________________________________________________________________________
PUBLISHED RESEARCH

Angle, Justin W., Sokiente Dagogo-Jack, Mark R. Forehand and Andrew Perkins (2017), “Activating Stereotypes With Brand Imagery: The Role of Viewer Political Identity,” Journal of Consumer Psychology, 27 (1), 84-90.

Angle, Justin W. and Mark R. Forehand (2016), “It’s Not Us, It’s You: How Threatening Self-Brand Association Leads to Brand Pursuit,” International Journal of Research in Marketing, 33 (1), page 183-197.

Cunha, Marcus, Mark R. Forehand and Justin W. Angle (2015), “Riding Coattails: How Co-branding Helps Versus Hurts Less-known Brands,” Journal of Consumer Research, 41 (February), page 1284-1300.

Austin, C. Graham and Justin W. Angle (2014), “50 Shades of Grey: Ancenstral Consumption and Conceptual Compromise”, in NA – Advances in Consumer Research Volume 42, eds. June Cotte and Stacy Wood, Duluth, MN: Association for Consumer Research.

Angle, Justin W., Mark Forehand and Americus Reed II (2012), “When Does Identity Salience Prime Approach and Avoidance: A Balance Congruity Model,” In A. Ruvio and R. Belk, editors, The Routledge Companion to Identity and Consumption, New York.

_________________________________________________________________________________________________________________
WORKING PAPERS

“#11MilesofSelfie: Social Media Engagement and Flow,” with C. Graham Austin, preparing to submit to Journal of Business Research.

“#Conceptualizing Autobiographical Memory in Tourism,” with Jake Jorgenson, Norma Nickerson, Douglas Dahlenberg, Elizabeth Metcalf and Wayne Freimund, under review at Annals of Tourism Research.

“As Plain As Vanilla: Using Scent to Moderate Identity Threat,” with Sokiente Dagogo-Jack and Mark Forehand, data collection phase.

“Brand Name Length Influences Perceptions of Warmth and Willingness to Pay,” with Ruth Pogacar and Emily Plant, data collection phase.

 “We’re Just Not That Into You: Brand Infidelity and Betrayal,” with Kathryn Mercurio and Edwin Love, data collection phase.

“The Effects of mTBI on Economic Decision Making,” with Matthew Taylor and Alex Santos, data collection phase.

“You’re Doing it Wrong:  Science, Marketing and the Crisis of Consumer Confidence,” with C. Graham Austin, data collection phase.

 “Perceived Risk and Feelings of Control,” with Jesse King and Joan Giese, data collection phase.

“Course Correction: Curriculum Innovation to Confront the ‘Marketing is Easy’ Stereotype,” With Jakki Mohr, Emily Plant and Ruth Pogacar, manuscript preparation phase.

“Counting Calories: Consumer Response to Caloric Information on Quick-Serve Menus” with Mark R. Forehand, Marcus Cunha and Juliano Laran, data collection phase.

“Marketing Biomimicry: Is it Greenwashing?” with Jakki Mohr, data collection phase.

“Assessing the Impact of Sustainability Education,” with Suzanne Tilleman, Jakki Mohr, and Raymond Paquin, data collection phase.


__________________________________________________________________________________________________________________
CONFERENCE PRESENTATIONS


“#NoBoysAllowed: Consumer Response to Brand Infidelity,” with Kathryn Mercurio, accepted for presentation at the Association for Consumer Research North American Conference, 10/28/2016.

	
“You’re Doing It Wrong: Marketing, Science and the Crisis of Consumer Confidence,” with C. Graham Austin, Consumer Culture Theory Annual Conference, (2015), Fayetteville, AR.

“50 Shades of Grey: Ancestral Consumption and Conceptual Compromise,” with C. Graham Austin, Association for Consumer Research, (2014), Baltimore, MD.

“Riding Coattails: When Co-Branding Helps Versus Hurts Less-Known Brands,” with Marcus Cunha and Mark Forehand, Association for Consumer Research, (2013), Chicago, IL

“Consumer Response to Self-Concept Threat,” with Mark R. Forehand, Association for Consumer Research, (2010), Jacksonville, FL.

 “Implicit Brand Pursuit: Approach and Avoid Responses to Self-Concept Threats,” with Mark R. Forehand (2011), UW-UBC Conference, Vancouver, BC Canada.

 “Assessing the Social Implications of Native American Sports Team Mascots,” with Mark R. Forehand and Anthony G. Greenwald, Society of Personality and Social Psychology, (2009), Tampa, FL.

__________________________________________________________________________________________________________________
INVITED PRESENTATIONS

“Omnibar: A Montana Farm to Market Case Study” at Montana State University, October 17, 2016.

“Activating Stereotypes With Brand Imagery: The Role of Viewer Political Identity” at the University of Montana Symposium on Race and Ethnicity, March 10, 2016.

“Omnibar: A Montana Farm to Market Case Study” at Montana State University, October 15, 2015.

“Branding in Your Small Business” at the MSU Small Business Day Road Show, Missoula, June 5, 2013

“Marketing Sustainability” at the Tri-Country Green Business Association, Helena, Feb. 7, 2013


__________________________________________________________________________________________________________________
AWARDS/SOCIETY MEMBERSHIPS

John Ruffatto Memorial Award, 2017
University of Montana School of Business Administration Outstanding Marketing Faculty Award (2015-2016).
University of Montana School of Business Administration Researcher of the Year Award (2014-2015).
Selected as University of Washington’s representative to the 45th Annual AMA Sheth Foundation Doctoral Consortium (2010)
Dean’s Achievement Award, Michael G. Foster School of Business, University of Washington (2007-2008)
Association for Consumer Research
American Marketing Association
Society for Consumer Psychology
Association for the Advancement of Sustainability in Higher Education

__________________________________________________________________________________________________________________
TEACHING EXPERIENCE
	
2016:	Consumer Marketing and Brand Management (MBA 645)
2012-2017:	Principles of Marketing (BMKT325)
2012-2015:	Marketing Management (BMKT 480)
2012-2013: 	Sports and Event Marketing, guest lecturer in the University of Washington MBA program
2010:	Principles of Marketing - UW (MKTG 301)


_________________________________________________________________________________________________________________
CONSULTING EXPERIENCE

Ars Quanta: Researcher specializing in survey development, marketing research, data analysis, brand development and attitude measurement

Partners Creative: Contract Consultant specializing in survey development, attitude measurement, person-culture fit.
__________________________________________________________________________________________________________________
PROFESSIONAL EXPERIENCE

Assistant Heavyweight Rowing Coach, Yale University, 2002-2003
Assistant Heavyweight Rowing Coach, University of Pennsylvania, 2000-2002
Account Manager/Trader, Tuttle Decision Systems, 1997-2000

__________________________________________________________________________________________________________________
ACADEMIC SERVICE
Trainee reviewer, Journal of Consumer Research
Reviewer, Journal of Consumer Psychology
Reviewer, European Journal of Marketing
Reviewer, Journal of Marketing Education
Program Committee, Society for Consumer Psychology Conference
__________________________________________________________________________________________________________________
OTHER PURSUITS
Competitive trail runner sponsored by Patagonia and Altra Running
Cycling, skiing, fishing, environmental activism
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